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2014 was the 100th anniversary of AIGA, 
America’s leading professional design 
organization. As the founder of the Milwaukee 
Chapter of AIGA and recently named AIGA 
Fellow, Milwaukee designer Ken Hanson was 
recruited to lead the team. His understanding 
and vision of the organization and the city along 
with the encouragement and support of AIGA 
National were integral to what happened next.

TESTING THE POWER OF DESIGN
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As the plan unfolded to celebrate the 100th anniversary, Milwaukee’s tragic history of segregation came into focus. 
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INTRODUCTION:

CONNECTING DESIGNERS 
TO THE MOST URGENT ISSUE 
FACING OUR COUNTRY
As the country went so did our city. The 
United States Supreme Court’s decision, sixty 
years ago, stripped away the constitutional 
foundation for segregation by race. Brown v. 
Board of Education made equal opportunity 
in education the law of the land and legally 
challenged segregation.

This victory over lawful separation marked  
a turning point in our nation and city.  
This ruling divided many down a racial  
line once again.

People of every race, sex, color and economic 
background stood together to move our city 
toward an inclusive and prosperous future. 
Through the fearless efforts of citizens, lawyers, 
community activists, parents, and students 
great strides were made.

Sixty years later, however, we are witnessing a 
tragic return to the circumstances that inspired 
those great efforts. Nowhere, perhaps, is 
it more pronounced than in metropolitan 
Milwaukee, where our neighborhoods remain 
the most segregated and impoverished  
in America.

We conclude that, in the 
field of public education, 
the doctrine of ‘separate 
but equal’ has no place. 
Separate educational 
facilities are inherently 
unequal.”
—U.S. SUPREME COURT
    BROWN V. BOARD OF EDUCATION

“
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This approachable and easy-
to-read booklet featuring stark 
infographics was distributed to 
every teacher in the Milwaukee 
Public School System.

FACT OF THE MATTER
AIGA partnered with our local university  
to make the facts clear and undeniable.

AIGA and Greater Together sponsored a 
report card of Milwaukee’s track record on 
racial issues. The facts that resulted made 
our lack of continued progress both clear 
and undeniable.
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Pages from the booklet became the heart of our social media campaign. These graphics inspired other organizations and initiatives.  
Milwaukee’s Om Town Yogis used them to secure grant money for their inner city yoga program.
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A community-wide dialogue session gave a broad spectrum of people a chance to talk about race in a safe and constructive way. 
This group broke into groups of approximately 8 that were moderated by a professional facilitator.
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Mayor Tom Barrett was a staunch supporter of the AIGA 
initiative. Here he introduces our press conference at 
Milwaukee’s City Hall.

Strong recruitment efforts, persistent social media, and public 
relations efforts lead to diverse capacity audiences.

WE ENGAGED  
THE COMMUNITY
Mayor Tom Barrett kicked off the press 
conference that was held at Milwaukee’s  
City Hall.

AIGA/Greater Together partnered with the 
Zeidler Center for Public Discussion to facilitate 
an all-community dialogue session that 
gave people a chance to hear each other’s 
experience and concerns about race. Over 
120 people shared a meal and an open and 
safe discussion.

Race and segregation in America are topics 
that affect us all and as such the dialogue 
involved had to be open, honest and safe 
enough for people to speak candidly. AIGA/
Greater Together sponsored over a dozen 
listening sessions across the community to give 
people a chance to talk about race, equality 
and their feelings in an open forum with the 
intention of producing change.
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Several Creative Brainstorming sessions were held to generate ideas and build support for the  
AIGA/Greater Together mission to bring more people of color to creative industries.
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I’ve been in a room 
of 400 designers and 
4 of them are Black.”

“

—CREATIVE BRAINSTORM PARTICIPANT

Above left: 
Having overheard a 
meeting discussing AIGA’s 
commitment to increasing 
the diversity in Milwaukee’s 
Creative Industries, a new 
designer in town dropped 
this note off with her card.

WE ENGAGED THE INDUSTRY
Once we had the support of community 
leaders, and listened to the community at 
large—the AIGA/Greater Together Strategy 
team decided we should begin by looking at 
the lack of diversity in our own profession and 
creative industries overall.

The community and creative industries were 
aware of the racial disparities but often 
felt alone, uncomfortable, and powerless 
confronting the issues of race, poverty, and 
social injustice. 

Initially these meetings were designer lead. 
The nature of this dialogue is tenuous and 
emotionally charged for many; the importance 
of professionally guided dialogue cannot  
be overvalued. 
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CHALLENGE
GREATER TOGETHER

A PLAN EMERGED
The plan emerged to focus our attention on 
the issues of segregation and racial inequality. 
The idea was formed to hold a radically open 
competition of ideas to dismantle segregation in 
greater Milwaukee by raising awareness and 
inspiring us all. 

It was called the Greater Together Challenge. 
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At left:
Make Milwaukee Whole is 
a Greater Together inspired 
program from Om Town Yogis, 
sponsored by Lulu Lemon, 
focusing on introducing kids  
from underserved communities
to yoga.

Below:
Simple graphics were key to  
the initiative. Email, social media, 
and public relations were the 
main drivers of awareness and 
attendance.

DRIVING AWARENESS
This challenge was introduced to the people of 
Milwaukee to make the city more inclusive and 
equitable for all.

A 6-month social media campaign led to a 
dramatic increase in awareness of the issues  
and over 125 entries from universities, teachers, 
students, politicians, artists, filmmakers  
and individuals. 

Entries were ambitious and far reaching. 
Ideas included policy changes, job programs, 
violence awareness, storytelling, education, and 
public art.
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15 far-reaching proposals were presented to a capacity audience at The Greater Together Challenge, where votes were cast by  
attendees to choose the winning idea. Above the band Brothers By Choice, a street-corner band from the sixties, reunited for the event.
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At left:
Each attendee voted on their 
favorite concept and an award 
was given to help drive the 
program forward.

Below:
AIGA Rochester credited Greater 
Together as the inspiration 
behind their Unite Rochester 
Challenge is a contest for ideas 
that raise awareness or help to 
reduce racism or socioeconomic 
inequality in the Rochester region.
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City of Milwaukee

Legislation Text

200 E. Wells Street
Milwaukee, Wisconsin

53202

140919
SUBSTITUTE 1
ALD. MURPHY, ALD. WADE, ALD. WITKOWSKI, ALD. HAMILTON, ALD. PEREZ, ALD. DAVIS,
ALD. BAUMAN, ALD. STAMPER II, AND COGGS
 Substitute resolution supporting the proposal by the Center for Driver’s License Recovery and
Employability in the Greater Together Challenge for the implementation of universal drivers’
education in Milwaukee Public Schools.
This resolution expresses the City of Milwaukee’s support for the Center for Driver’s License
Recovery and Employability’s proposal in the Greater Together Challenge for the implementation of
universal drivers’ education in the Milwaukee Public Schools.
Whereas, The Greater Together Challenge is a citywide contest of ideas and part of a larger
campaign to raise awareness related to Milwaukee’s legacy of segregation, and racial and economic
inequality; and

Whereas, The Greater Together Challenge is a solution-driven initiative that seeks to put these
issues at the center of public dialogue in Milwaukee; and

Whereas, The Center for Driver’s License Recovery and Employability has been selected as one of
the finalists in the Greater Together Challenge for its proposal for the implementation of universal
drivers’ education in the Milwaukee Public Schools to enable “Milwaukee teens to learn the rules of
the road, practice with their peers, and earn the privilege to drive at the age of 16 without concern for
the cost, which at approximately $400 is prohibitively high for many low-income students”; and

Whereas, The Center for Driver’s License Recovery and Employability proposes, in partnership with
the Milwaukee Public Schools, to spearhead a private fundraising effort to restore free drivers’
education classes in Milwaukee Public Schools and expand support for driver license recovery efforts
in the city; now therefore, be it

Resolved, By the Common Council of the City of Milwaukee, that the Common Council expresses its
support for the Center for Driver’s License Recovery Employability’s proposal in the Greater Together
Challenge for the implementation of universal drivers’ education at the Milwaukee Public Schools;
and

Further Resolved, That the Common Council commends all participants in the Greater Together
Challenge on their efforts to make Milwaukee better.

LRB 155426-2
TWM/sd/
9/29/2014

File #: 140919, Version: 1

City of Milwaukee Printed on 10/28/2014Page 1 of 1

powered by Legistar™

THE RESULTS
The winning entry was the Universal Driver’s Education 
Program which gave young people the mobility they 
needed to get jobs. AIGA/Greater Together received an 
accommodation from Milwaukee’s Common Council. Soon 
after, the program was granted funding of $50,000.00.

This call to action introduced the city to fresh ideas and 
many other programs are moving forward. Thousands of 
people engaged in the issues of racial inequality for the  
first time. 

The above proclamation was awarded to the initiative by 
unanimous vote of Milwaukee’s Common Council. This proclamation 
led to the funding of the winning program.



PROCLAMATION
WHEREAS, The City of Milwaukee proudly joins AIGA 
Wisconsin, the Greater Together Coalition and community 
members in celebrating the Greater Together Challenge event 
on Monday, October 13, 2014; and,

WHEREAS, The Greater Together Coalition is a volunteer 
association, led by AIGA Wisconsin in collaboration with 
numerous local advocacy organizations, dedicated to create 
a more prosperous and diverse future for the Milwaukee 
community; and,

WHEREAS, The Greater Together Coalition represents 
250,000 individuals and more than 46 local organizations 
and businesses to create a stronger public dialogue regarding 
social and economic issues in the City of Milwaukee through 
community partnerships and solution-driven initiatives; and,

WHEREAS, The Greater Together Coalition created by 
the Greater Together Challenge for community members to 
offer initiatives that will address segregation and racial and 
economic inequality and finalists will have the opportunity 
to share their designs with an audience of civic leaders, 
advocates and experts for a chance to receive $5,000 to 
implement their ideas; and,

WHEREAS, The City of Milwaukee commends the 
Greater Together Coalition on its efforts to create a stronger 
community through open dialogue solution-driven initiatives 
and wishes all Greater Together Challenge participants a 
successful and meaningful dialogue;

NOW, THEREFORE, I, TOM BARRET, Mayor of the City 
of Milwaukee, do hereby proclaim Monday, October 13, 
2014 to be

GREATER TOGETHER DAY
throughout the City of Milwaukee.

Above, Mayor Barrett 
declared an official AIGA/
Greater Together Day 
in Milwaukee. At right, 
Milwaukee Magazine awards 
AIGA/Greater Together to be 
one of the best things about 
Milwaukee.
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Race and segregation in America are topics that affect us all and as such the dialogues involved had to be open, honest, and safe  
enough for people to speak candidly. AIGA/Greater Together sponsored over a dozen listening sessions across the community to  
give people a chance to talk about race, equality, and their feelings in an open forum with the intention of producing change.
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THERE AREN’T 
ENOUGH
CANDIDATES.

Creative people want 
to plug in creatively.

I don’t feel any
responsibility to
help diversify
my profession.

I’m tired
of talking.

Diversity
is a loaded
word.

A report was created that 
helped deepen the discussion 
and clarify our priorities.
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The key take-away: 
designers are ready to 
help, but want an easy  
way to plug in.
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With the support from AIGA National and the AIGA 
Innovate grant, AIGA/Greater Together created 
sustainable modular programs and expanded its reach 
into the community. AIGA Innovate is a grant program 
developed to encourage and empower chapters to 
boldly face the future.

The program funds game-changing projects at AIGA 
chapters across the country, which improve the AIGA 
member experience, impact the wider community, are 
scalable to other chapters, and are sustainable after 
the initial grant period. AIGA Innovate is a 4-year fund 
with up to $250,000 to be awarded each year. The 
first group of projects was funded in 2015.
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As a result of the input from designers and the 
community, AIGA/Greater Together redefined 
its mission.

Greater Together aspires to drive fair 
and just inclusion in Greater Milwaukee’s 
Creative Industries. Embracing creativity 
and collaboration at all levels of the community 
happens in several stages.

YEAR TWO: PLAN TO THE FUTURE

Let's go invent 
tomorrow rather than 
worrying about what 
happened yesterday." 
—STEVE JOBS

“
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OUR METHOD: 7 STEPS OF DESIGN THINKING

The AIGA/Greater Together Team along with the board of directors amd representatives from the community created our strategic  
plan for 2016/17 using inputs from representatives of the target market, the team, Creative Brainstorms and Design Workshops.
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DESIGN 
EMPOWERMENT

CREATIVE 
ACTIVISM

The most successfully designed systems would be 
those that look at sustainable solutions, engage 
in problems thoroughly, and improve interactions 
between all of their users. In this context, the use 
of design tools can help improve communications 
between communities, government, citizens, and 
volunteers with underserved populations.

•   Apprenticeships
•   Workshops
•   Internships
•   Design Challenge

Creative activism is about making a political 
statement in an artistic and peaceful way. 
Applied in the context of design, particularly 
in visual communication and graphic design, 
this can translate into visual political statements 
posters, illustrations, awareness campaigns 
and infographics.

•   Panel Discussions
•   Lectures
•   Awareness Campaigns
•   Community Dialogue
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During our strategic planning session AIGA Leadership, Greater Together Board of Directors, and the AIGA/Greater 
Together Committee collaborated on next year planning.
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COMMUNITY INDUSTRY

GREATER TOGETHER

DIALOGUES

Facilitation of an ongoing dialogue with the 
community produces actionable solutions.  
The team grooms creative industry 
professionals to take a leadership role in 
designing a more diverse and inclusive future 
so that all can participate, prosper, and reach 
their full potential.

Creative industry brainstorms give professionals 
within the creative industries and community 
stakeholders an opportunity to explore issues 
of race and develop a unified commitment 
to opening the creative industries to greater 
diversity and generate ideas for AIGA/Greater 
Together Programming.
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INDUSTRY BUSINESS COMMUNITY

GREATER TOGETHER

AWARENESS
CAMPAIGNS

AN ONGOING OPPORTUNITY
Every program AIGA/Greater Together engages in presents an 
opportunity to introduce the community to the power of design  
and the need to engage more fully in issues of racial equality.  
We also leverage Dialogues and Design Challenges to encourage 
designers to take the issues back to their firms and create their own 
campaigns and initiatives within their firms.
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Issues-based Student Workshops bring 
together students of color, a team of 
professional designers and a professional 
facilitator—using design as a solution to 
real-world problems.

This gives designers an easy and gratifying 
way to plug in and share their passion. The 
workshops are designed to inspire students 
and introduce them to the power of design.

INDUSTRY STUDENTS

GREATER TOGETHER

DESIGN
CHALLENGES
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This is a group of students from Milwaukee's Bradley Tech that participated in our 2016 Design Challenge workshop.
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Spectrum is a three fold series consisting of 
Interaction, Lecture and Workshops. This series 
is designed to be equally exciting for young 
designers, those interested in entering the 
industry, social innovators and the business 
community. It features prominent and nationally 
recognized designers of color.

These free-wheeling sessions give the 
design community a chance to engage 
students, designers, business leaders and 
social innovators in our mission to diversify 
Milwaukee’s Creative Class.

PANEL 
DISCUSSIONS

DESIGN 
CHALLENGE

DESIGN
LECTURES

The Lecture portion features the same speaker 
talking about their journey, their work and 
the value of diversity in being competitive 
in today’s economy. It has also featured 
personal stories curated by Milwaukee’s local 
storytelling group, Ex Fabula. 

The guest designer also attends a workshop 
with children of color working to solve a real 
world design challenge and share their story 
and experiences.

Each speaker visits for two days to enable 
them to engage three different communities. 

GREATER TOGETHER

SPECTRUM
SERIES
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Maurice Woods was the first speaker 
in the Spectrum Series. His experience 
with programs similar to AIGA/Greater 
Together made him a great choice 
to launch the Spectrum Series. Each 
speaker did a lecture, a workshop  
with minority students and a  
panel discussion.
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In an effort to engage new communities in new ways, this panel discussion featuring local business leaders and designers 
was held at the local University Club. Each speaker engaged three ways: a lecture, a panel discussion, and a student 
workshop. From left, Katherine Wilson, Kervin Brisseaux, Nata Abbott, Wyman Winston, and Xavier Ruffin.
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—KERVIN BRISSEAUX
GUEST SPEAKER FOR SPECTRUM SERIES

This was such a great experience, 
I can’t wait to go home and put 
the Greater Together mission to 
work in New York City.”

“



3 8
Y E A R  T W O

The Creative Corps is a multi-faceted program 
designed to make it easy for businesses and 
professionals within the creative industries 
to open their businesses and the creative 
economy to young people from disadvantaged 
neighborhoods. This ongoing program is an 
opportunity to close the diversity gap within our 
creative industries, while creating a new resource 
of talent for our businesses.

The objective of The Creative Corps curriculum is 
to empower young people of color who want to 
learn skills and find a better path and opportunity 
for a successful creative life by reducing anxiety 
and barriers and increasing opportunities for 
future creative careers.

INDUSTRY STUDENTS

GREATER TOGETHER

CREATIVE
CORE
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HOW BUSINESSES ENGAGE IN 
CREATIVE CORPS
• Sponsoring and hosting 2-hour workshops at  

the business

• Creating an outreach initiative at the business

• Hosting a tour of your business

• Offering an internship at your business

HOW PROFESSIONALS ENGAGE IN 
CREATIVE CORPS
• Becoming a AIGA/Greater Together Mentor

• Creative Industry Brainstorms  
and Community Dialogues

• Inviting students and families to  
tour their businesses

• Sharing your passions in a  
classroom visit
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CREATIVE CORPS SUMMER 
PROGRAM PROTOTYPE
AIGA/Greater Together’s last program of  
the 2015/16 season was to prototype our 
Creative Corps program.

The program sounded great on paper, but  
we wanted to give it a trial run to help create  
the approach.

Under the direction of Greater Together Design 
Thinking Guru, Nata Abbott, AIGA/Greater 
Together partnered with The Boys and Girls Clubs 
of Milwaukee to recruit the students, and the City 
of Milwaukee had a program in place to pay 
them minimum wage for their efforts.

OUR OVERVIEW SHARED WITH 
STAKEHOLDERS
Our method combines traditional internships with 
an overarching design challenge project focused 
on making Creative Corps effective and scalable. 
It is scoped in a way that facilitates exposure to 
design method, mentorship with young creatives 
of color, and is completed with client deliverables 
within the project timeframe.

“I was surprised that 
people were interested 
in my opinion.”

– Savannah Gibson
CC Intern

“CC helps demonstrate 
our commitment to 
making the community 
better and the industry 
stronger.”

– Kelly Klawonn 
Recruiter 

Hanson Dodge

Left:
LaNae Ramey was the CC 
intern in public relations at 
Milwaukee’s Core Creative. 

Below:
Warren McMurray, at 
was the CC intern at 
Maldonado & Morgan,  
a growing Milwaukee  
ad agency.

Opposite page, left to right 
and top to bottom:
Earnest Winters, intern: 
Savannah Gibson, Intern; Los 
Glover, mentor; Shane Allen, 
mentor; Warren McMurray, 
intern; Brandon Smith, 
intern;LaNae Ramey, intern; 
Earnest Winter, intern.



Creative Corps gives 
creative businesses 
an opportunity to 
share their passion 
and talent with young 
people of color.

“I had no idea how 
different types of 
talented people work 
in a creative business.”

– Earnest Winters
CC Intern

“This experience has 
taught me that I can 
have a voice.”

– Savannah Gibson
CC Intern

“I never knew people 
could actually like 
what they do.”

–Brandon Smith
CC Intern
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OVERVIEW:
The program focused on 5 students that were 
high school seniors or recent graduates, and 
paired them with 5 agency partners specializing 
in various fields:

• Advertising

• Design

• Film

• Non-profit Marketing

The students spent Tuesday through Thursday at 
their agencies from 10AM to 2PM.

They were encouraged to explore the full-range 
of job opportunities at each of the agencies.
On Mondays they got together to discuss their 
experience and help us improve our approach.

LESSONS & TAKEAWAYS:
• 6-week program

• Kids were paid for their time

• An emphasis on basics is important:  
dress, attitude, vocabulary, timeliness

• The exposure itself proved to be valuable

• Every student was surprised at the range  
of jobs at the agencies

AIGA/Greater Together’s plans to sharpen 
Creative Corps for summer 2017 and increase 
the number of kids.

“Creative Corps has 
been an experience 
that is going to change 
my life.”

– Savannah Gibson
CC Intern

At left:
CC interns, Warren McMurray 
and LaNae Romey, ham it up after 
their regular Monday session.

Second to left:
Savannah Gibson at her desk at 
371 Productions, a documentary 
film company focused on social 
justice issues.
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—MILTON GLASER

Design is changing the course of something 
for the better.”

“
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The Greater Together 
People’s Flag of Milwaukee 
design challenge gave AIGA 
a chance to take a leadership 
role in leading the discussion  
focused on visualizing the 
city we aspire to.

Far right:
AIGA/Greater Together 
leadership team member, 
Nata Abbott leads a 
discussion about symbolism 
and the power of design to 
achieve a vision.

DESIGN CHALLENGE—2015/16
Reaching young people with the power of design is a 
strategic focus for the AIGA/Greater Together Initiative. 
One of the key ways that we did that was through 
workshops that we called Design Challenges.  
We partnered with an organization, Milwaukee Flag, to 
challenge young people to discuss the Milwaukee today 
and the Milwaukee that we aspire to become.

The Design Challenge was to create a new symbol for 
the City of Milwaukee. A symbol of that represented 
the hopes and aspirations of a broad spectrum of the 
community. We called it “The People’s Flag.”
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From The Milwaukee Independent:

“Greater Together and AIGA 
is interested in creating a new 
narrative for Milwaukee. A narrative 
that is authentic. A narrative that 
acknowledges our challenges while 
presenting a commitment to a future 
with greater equity and opportunity,” 

Ken Hanson
  AIGA/Greater Together  
Program  Director  for AIGA Wisconsin 
CEO of Hanson Dodge Creative
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Above are examples of some of the hundreds of designs submitted, many from students designing for the first time. At right: 
AIGA/Greater Together People’s Flag initiative introduced hundreds of students to the power of design and gave designers  
a chance to engage the community and share their passion and skills.
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The initiative received over 1,000 entries. The top 50 were exhibited at Milwaukee’s City Hall and introduced (right to left) 
by Milwaukee’s Mayor, Tom Barrett, President of the Common Council, Ashanti Hamilton and the Griot of Milwaukee’s Black 
Holocaust Museum Reggie Jackson.

“We want this flag and this initiative 
  to be part of a new Milwaukee.”

– Reggie Jackson
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The results of the 
initiative received front 
page coverage and 
was featured on local 
television and many 
online magazines.



5 0
R E S O U R C E S

RESOURCES
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FULFILL THE PROMISE
This pocket size brochure was created to build awareness 
of the issues facing Greater Milwaukee. We partnered with 
the research department of the University of Wisconsin–
Milwaukee to baseline the issues and make them undeniable. 
It contained several infographics that became the backbone of 
the AIGA/Greater Together Awareness Campaign.

EXPLORING THE POWER OF DIVERSITY
This brochure was an overview of the 2015/16 season. It was 
created to fund-raise and use as a handout at various events.

http://wisconsin.aiga.org/wp-content/uploads/2016/08/exploring_power_diversity-WEB.pdf
http://wisconsin.aiga.org/wp-content/uploads/2016/08/Brown-VS.-Board-of-Education-Brochure.pdf
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GREATER TOGETHER

SPECTRUM
SERIES

GREATER TOGETHER

DESIGN
CHALLENGES

GREATER TOGETHER

AWARENESS
CAMPAIGNS

GREATER TOGETHER

DIALOGUES

LOGOS
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GREATER TOGETHER

CREATIVE
CORE

LOGOS
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ILLUSTRATIONS
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QUOTE GRAPHICS

“ “There is a place in America to take a 
stand: it is public education. It is the 
underpinning of our cultural and political 
system. It is the great common ground... 
It is in public education that the American 
dream begins to take shape.

TOM BROKAW

“ “
I believe that, as long as there is 
plenty, poverty is evil.

ROBERT F. KENNEDY

“ ““ “I have cherished the ideal of a 
democratic and free society in 
which all persons live together 
in harmony and with equal 
opportunities.

NELSON MANDELA

Hold fast to dreams, 
for if dreams die, 
life is a broken-winged 
bird that cannot fly.

LANGSTON HUGHES
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These are a sample of the graphics used for various initiatives.



5 7
R E S O U R C E S



Standing displays helped promote 
the mission at various events.



The AIGA Wisconsin Greater Together Team met virtually every Thursday in 2015/16. From left: Shane Allen, 
Steve Kodis, Los Glover, Nata Abbott, Brett Waterhouse, Charity Ekpo, Drew Lettner, Andrea Nordren, Quinncy 
Bynum, and Ken Hanson.
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nata.abbott@smartsystemsworks.com

Xavier Ruffin 
Programming Director 
xavier@dopaminex.pro

Steve Kodis
Designer | Creative Director
milwaukeeflag@gmail.com

Drew Lettner
Designer | Creative Director
AIGA—Director, Membership
drew@defperception.com

Los Glover 
Social Media Director
AIGA—Chair, Design for Good
los@defperception.com

Natasha Farrow
Press Agent
dnafrini@gmail.com

Jen Kuhn
AIGA—Director, Design for Good
designforgood@wisconsin.aiga.org

Brett Waterhouse
Event Community Outreach
Brettwaterhouse5@gmail.com

Andrea Nordgren
Executive Producer
andrea@corecreative.com

Quinncy Bynum
Designer | Social Media
bynum100@gmail.com

Shane Allen 
Designer | Social Media 
shanerallen@gmail.com

Charity Ekpo
Designer 
ekpo.charity@gmail.com

Christine Harris 
CEO  
Christine Harris Connections

Rabbi Francis Barry Silberg 
Rabbi 
Emanu-El B’ne Jeshurun

George Tzourgos 
Executive Director 
Wisconsin Arts Board

Wyman Winston 
Executive Director
WHEDA

PHOTOGRAPHY
Darren Hauck
Bruce Hoover
David Szymanski
The Milwaukee Independent
Earnest Cleveland
Isabelle Abbott
Ken Hanson

ADVISORY BOARD

Katie Heil 
Director 
The Heil Family Foundation

Marty Kaiser 
Former Editor &  
Senior Vice President 
Milwaukee Journal Sentinel

Kimberly Kane 
President 
Kane Communications Group

Ken Krei 
Chairman 
Milwaukee Art Museum 
Board of Trustees

Melinda Krei 
President’s Advisory Council 
Teachers College 
Columbia University

Keisha Krumm 
Lead Organizer  
Common Ground

Paula Pennebaker 
President & CEO 
YWCA

James Hall 
Attorney 
Hall Legal



We believe to thrive as a city, it is essential 
for Milwaukee’s racially segregated creative industries* 

to become more inclusive and to reflect our city as a whole 
and we believe in the power of design to bring this vision to life.

~

AIGA/Greater Together
220 East Buffalo Street

Milwaukee, Wisconsin 53202

Visit Greatertogether.me
Like us on Facebook.

Write us at greatertogethermke@gmail.com

Special thanks to:

The Heil Family Foundation
AIGA Wisconsin

88Nine Radio Milwaukee
for their generous support

Our partners:
The Zeidler Center for Public Discussion

Milwaukee Flag
and Lead2Change 

Core Creative
Hanson Dodge Creative

Boys & Girls Clubs of Greater Milwaukee

And, our 2016 Creative Corps business partners:
371 Productions
Core Creative 

Hanson Dodge Creative
Maldonado & Morgan

Posts By Ghosts
Boys and Girls Clubs of Milwaukee

*CREATIVE INDUSTRIES
The Wisconsin Arts Board, The Creative Alliance Milwaukee and AIGA/Greater Together define creative industries as those organizations, individuals and companies whose products 

and services have their origin in artistic, cultural, creative, and/or aesthetic content, as a critical sector in community and regional economic development.  Including: advertising, 
architecture, arts and antique markets, culinary arts, crafts, design, designer fashion, film, video and photography, software, computer games and electronic publishing, music and 

the visual and performing arts, publishing, television and radio.



Special thanks to AIGA for their essential 
encouragement and support.

And, very special thanks to Ric Grefe for 
his belief in the power of design and the 
responsibility of designers to connect to the 
larger world and make a greater impact. 

Design: Drew Lettner
Copy: Los Glover
Production: Kevin McGeen
Direction: Ken Hanson

A PROGRAM OF AIGA WISCONSIN
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